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Energy Saving Trust Introduction

UK’s leading consumer organisation addressing the damaging
effects of climate change.

An independent and impartial, not for profit organisation

Over 15 years experience in speaking to businesses and
consumers through advice, web and community channels
Achievements to date

Our initiatives and grants Last year alone we Advertising equivalent

have resulted in lifetime advised 1.9 million Spend through

savings of more than 44 households how to take partnerships results in a
action 10:1 ROI

million tonnes of carbon
dioxide since 1997
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What we do?

e Raise awareness - give advice on the impact
European links o citizens have on climate change, and what they
- network partners in 24 countries can do

® EST/ESR - prompted brand
awareness is approximately

Evaluation services ® 40% of population
- current 12 month studies
into wind turbine and ground
source heat pump
performance

¢ Policy Advice and
development - to national and
local government, public
sector and business

Knowledge services ® : :
- information, tracking, o Work collaboratively - with the

data and insights supply chain to change
consumer behaviour
[ [ J
Management of grant and

support programmes Endorsement - of products

and services, Energy Saving
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Energy Saving Recommended
what the scheme is

* Voluntary scheme/membership
e Launched in 2000, free to use

« ~30 categories, >3200 products, 230
companies and rlsmg
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Energy Saving Recommended
continued ...

Current categories of products currently esr endorsed:

Lighting:Compact florescent lamps (CFLs) & candle effect CFLs, halogen
lamps, luminaires

Appliances:DAB Digital portable and clock radios, cold appliances,
washing machines, dishwashers, tumble dryers (electric & gas), kettles
and instantaneous water heating devices, simple terrestrial set top boxes,
digital television recorders, integrated digital TVs, energy saving mains
controllers (ICT & CE), desktop pc’s laptop pc’s, imaging equipment (inkjet,
inkjet multi-functional devices & photo printers), computer monitors
Heating: Passive flue gas heat recovery devices, oil boilers, hot water
cylinders, gas central heating controls, natural gas & LPG boilers

Glazing: Windows

Insulation:Cavity wall, loft insulation, external wall, dry lining, domestic
pipe insulation

Potential new categories of products:

Microwaves

Cordless phones

Vacuum cleaners

Electric ovens

Complex set top boxes @
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Energy Saving Recommended

Top 20% energy efficient products

Targetted at consumers and makes
It easy to choose efficient products

Link with other schemes — EU A-G

label and Energy Star and supports
UK CERT scheme

Certification marke seen on web, In
literature, catalogues, in store, on recommended
products, on packaging, in press s o 4
articles, featured in radio & TV

Interviews etc

Recognised by 40% of consumers

O
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Stakeholder benefits

Consumers only need to look for one label
to help choose the most EE product

Manufacturers are able to differentiate their
products

Retallers are able to select and promote the
most EE products

UK Government is helped with market
transformation

O

energy saving trust’



What we’re looking for from you today

« Share experience of in store labelling

e Share technical criteria/benchmarking

« Joint approaches to major international
manufacturers and retailers
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Summary

Consumers are the primary target

Manufacturers are looking to develop/ innovate
their ranges

Retailers work on good, better, best product
range

Scope to expand labelling across all energy
consuming products in-store esp electronics

Robust criteria is a strong part of the appeal for a
labelling scheme

There Is an opportunity to extract synergy across
European voluntary labelling schemes

O

energy saving trust’



©

energy saving trust’




	Energy Saving Trust UK���Energy Labelling: The UK experience
	Energy Saving Trust Introduction
	What we do?
	Energy Saving Recommended�what the scheme is
	Energy Saving Recommended�continued … 
	Energy Saving Recommended
	Stakeholder benefits
	What we’re looking for from you today
	Bildnummer 9
	Summary
	Bildnummer 11

