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Abstract
The total estimated CO2 emissions from Turkey were 326 Mtons 
in 2010, up from 140 Mtons in 1990, with the biggest increase 
coming from electricity generation. Together with the eco-
nomic growth, the electricity consumption has continued to 
increase rapidly in Turkey from 96 TWh in 2000 to 172 TWh 
in 2010. The residential sector accounts for the fastest growing 
sector, accounting for about 25 % of total electricity consump-
tion in 2007. This growth led Turkey to launch a Market Trans-
formation Programme towards more energy efficient house-
hold appliances. The Turkish Government chose the United 
Nations Development Programme (UNDP) as the implement-
ing agency, with financial support from the Global Environ-
ment Facility (GEF).

The programme is comprised of 5  key elements. Firstly, 
capacity building for Turkish Governmental institutions for 
accelerated transposition, implementation and better enforce-
ment of EU energy labeling and eco-design regulations. A re-
vised and updated Proactive Market Surveillance Programme, 
including a strengthening of the institutional capacity to test 
appliances in Turkey and establishment of a Market Monitor-
ing System to monitor Greenhouse Gas emissions (GHGs) 
caused by household appliances. Training programmes for 
retail staff to advise consumers on the benefits of energy ef-
ficient household appliances and finally, public awareness rais-
ing activities and campaigns directed at consumers and the 
supply chain. 

The results from the Market Transformation of Energy Effi-
cient Appliances project (MTEEA) to date, include the creation 
of the country’s first Market Monitoring System, which esti-
mates that the aggregate reduction in electricity consumption 
as a result of the project’s activities is 5.8 TWh by 2014 and 
nearly 30 TWh by 2020. To date, the MTEEA project has been 
responsible for transposing 8 eco-design and energy labelling 
regulations which have then gone on to be published into Turk-
ish Law, with a further 3 regulations drafted remaining as yet 
un-published. Furthermore, 300 Ministry of Science Industry 
and Technology (MoSIT) headquarter staff and market inspec-
tors have been trained on energy labelling and eco-design, with 
MoSIT headquarter staff also benefiting from market surveil-
lance programme management training. The MTEEA project 
has established in Turkey for the first time a market surveil-
lance programme to check compliance of products with energy 
labelling and eco-design regulations. The MTEEA project also 
delivered an inventory of laboratory product testing capacities 
and gaps, a laboratory investment plan to close the gaps and 
training of laboratory staff. The MTEEA project also conducted 
a consumer research survey to establish a baseline of under-
standing of the Turkish population towards energy efficiency, 
trained a total of 70 sales staff on the contents of the energy 
label and how to profile energy efficiency in selling products, 
and delivered a consumer awareness raising campaign across 
national media. 

Introduction
With its fast growing economy in recent years, Turkey has 
been a significant production base in many industrial sectors 
including production of household appliances, ranking first in 



6-081-13 LoCK, ToKUR

1664 ECEEE 2013 SUMMER STUDY – RETHinK, REnEW, RESTART

6. AppLiAnCES, pRoDUCT poLiCY AnD iCT

Europe and second in the world (TURKBSD 2011). This indus-
trial development also led to an increase in domestic sales of 
energy using products, contributing to increase total electricity 
consumption and associated CO2 emissions in Turkey. Total 
electricity consumption in Turkey reached 172 TWh in 2010, 
rising from 130 TWh in 2005. The residential sector represents 
nearly 25 % of total electricity consumption, with household 
consumption at 31 TWh in 2005, rising to 42 TWh in 2010. It is 
forecast to reach 64 TWh by 2020 (Figure 1) (Akedemia 2012).

This considerable increase in energy consumption and as-
sociated CO2 emissions led the Turkish government to launch 
initiatives to promote energy efficiency in different sectors in-
cluding domestic appliances. The MTEEA project implement-
ed by the Turkish Ministry of Energy and Natural Resources 
(MoENR) and UNDP Turkey focused on refrigeration, laun-
dry and dishwashing, electric ovens, air conditioners and TVs 
which are subject to eco-design and energy labeling require-
ments in both Turkey and the EU. The MTEEA Project, by in-
corporating the strengthening of the regulatory framework, ca-
pacity building and raising public awareness to energy efficient 
appliances, aims to reduce the household electricity consump-
tion and associated GHG emissions in Turkey by accelerating 
market transformation of appliances.

The project is currently ongoing and in its third year. It is 
funded by the GEF, executed by MoENR, implemented by 
UNDP, and supported by MoSIT, the authority for enforcement 
of eco-design and energy labeling regulations, and the appli-
ance industry; namely the Turkish White Goods Manufactur-
ers Association and Arçelik A.Ş., a reputable Turkish appliance 
manufacturer. 

In the following sections we report on the progress of each 
element of the MTEEA project, namely the Market Monitoring 
System, the improvement to the legal framework within Tur-
key for energy labelling, eco-design and market surveillance, 
the capacity building for better market surveillance, and public 
awareness raising activities. Results are presented at the end 

of each section, with a summary of the results at the end of 
the paper. Each element presented represents complementary 
components of a Market Transformation Programme complete 
with policy tools, a market monitoring system and legal frame-
work, market compliance (enforcement and market surveil-
lance), and public awareness raising.

MArKet	MonItorIng	SySteM
It is critical for a country to monitor the changes in energy con-
sumption across the different economic sectors to support policy 
design, implementation and evaluation. For this reason, one of 
the outputs under the MTEEA Project was to establish a struc-
tured market monitoring database to enable MoENR to monitor 
annual sales of appliances covered by the project (refrigeration, 
laundry, dishwashing, electric ovens, air conditioners and TVs) 
split by energy class and electricity consumption. This database 
also enables MoSIT to focus their annual market surveillance 
plans more effectively on the sales of different appliances.

results
The market monitoring database was created in 2012 and rep-
resents one of the major outputs of the MTEEA project. For 
the first time, the Turkish government had a valuable tool to 
monitor energy consumption and associated GHG emissions 
from domestic appliances. The database currently has prod-
uct group sales data from 2011. The major source of data is 
TURKBESD and the Turkish Statistics Institute (TurkStat). 
Sales data is a very expensive resource, and so the co-operation 
of TURKBESD in the Project is welcomed. Whilst manufac-
turer provided sales data might well not be recognized as inde-
pendent, compared with established third party data providers 
across the EU, some recognition should be given to the context 
in which this project has been established and the nature of the 
level of resources needed to set up all elements of this Market 
Transformation Programme. Furthermore, some of the data is 
based on best estimates using the results of the Consumer Sur-

 
 Figure 1. Increase in household electricity consumption 2005–2020 (baseline scenario). Source: Market Monitoring Database developed 
under MTEEA Project.
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vey (Akademia 2012) as well as from past surveys conducted 
by DGRE. For some product groups there was difficulty in 
obtaining sales data, for example air conditioners. This mar-
ket is dominated by import products from non-TURKBESD 
members. 

The database also enabled the MTEEA project to monitor 
the electricity consumption and CO2 reduction impacts of the 
Project. This includes during the lifetime of the project – 2010 
to 2014, and afterwards, into 2020. Based on the data of actual 
consumption and CO2 emissions by 2011, it is estimated that 
the MTEEA Project will provide an aggregate GHG reduction 
of 3.8 MTons of CO2 by 2014 and nearly 20 MTons of CO2 by 
2020, and an aggregate reduction in electricity consumption 
of 5.8 TWh by 2014 and nearly 30 TWh by 2020 compared 
to the business-as-usual scenario in Figure 1. These figures are 
presented in Figure 2. (Rutanen 2012). In calculating the con-
sumption figures and consider the results of different consumer 
surveys, the TurkStat statistics reveals that the number of re-
frigerators per household increases over time as people buy 
higher capacity and higher performing products. 

The staff at the Measurement, Evaluation, Monitoring and 
Audit Department of MoENR have been trained on the opera-
tion of the database to ensure its continued use after the project 
has ended. As long as the database continues to be updated, the 
market monitoring system will continue to be a valuable tool 
for MoENR to monitor the energy consumption and CO2 emis-
sions from domestic appliances.

LegAL	FrAMeworK
One of the objectives of the MTEEA Project is to strengthen the 
legal framework for more efficient appliances. For this purpose, 
MTEEA established a valuable collaboration between MoENR 
and MoSIT for acceleration of EU eco-design and energy la-
beling implementing measures and delegated acts respectively. 
Since the very beginning, the MTEEA project has been sup-
porting MoSIT by transposing the EU eco-design and energy 

labeling regulations into final draft versions of national regu-
lations for publication in the Turkish Official Gazette and by 
introducing the EU eco-design implementing measures and 
replacing the old version energy labeling directives with the 
new version labeling Delegated Acts. 

results
To date, the MTEEA project has been responsible for trans-
posing 8  eco-design and energy labelling regulations which 
have then gone on to be published. Furthermore, the MTEEA 
project has also transposed a further 3 regulations, which re-
main as yet un-published.

As is very well known, however, although publication of regu-
lations is an important step, it should be backed by effective en-
forcement complete with trained market inspectors, structured 
market surveillance plan and testing facilities. For this reason, 
300 MoSIT headquarter staff and market inspectors have been 
trained by an international expert from the Energy Saving Trust 
(EST), UK, on the implementation of EU eco-design and energy 
labeling directives and implementing measures and delegated 
acts respectively (Lock 2011). In addition, for further capacity 
building purposes, market surveillance strategy and the proac-
tive plans of MoSIT have been enhanced to cover checking 
compliance of products with these pieces of legislation, and 
the headquarters staff of MoSIT was provided with training on 
market surveillance programme management by the National 
Measurement Office (NMO), the market surveillance author-
ity in the UK. This is a key result of the MTEEA project – for 
the first time, MoSIT benefited from a capacity building pro-
gramme for eco-design and energy labeling regulations. The fol-
lowing section includes details of this capacity building package.

MArKet	SurveILLAnce
Before the MTEEA Project, MoSIT staff did not receive any 
training on implementation of eco-design and energy labeling 
regulations and their market surveillance strategy and pro-

 
 Figure 2. Household electricity consumption (alternative scenario with MTEEA). Source: Market Monitoring Database developed under 
MTEEA Project.
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grammes contained no component for eco-design and limited 
components for energy labeling (only checking the presence 
of labeling on the product without verification tests under any 
market screening programmes). Furthermore, as far as energy 
efficiency testing of products is concerned, the existing testing 
capacity of Turkey did not allow MoSIT to execute a verifica-
tion program with products mostly tested in Turkey.

training
MoSIT is the market surveillance authority in Turkey for prod-
ucts covered by a number of European Directives on safety and 
performance including LVD, EMC, Machinery, Lifts, NHWB, 
Gas Appliances, Civil Explosives as well as eco-design and en-
ergy labeling of products. Before the MTEEA project, all the 
training of market inspectors had focused on product safety 
and not eco-design and the energy labeling regulations (Ru-
tanen 2012), (Evans 2012a). Consequently, MoSIT recognized 
the MTEEA project as a valuable opportunity to fill their capac-
ity gap. Considering these training needs, the MTEEA manage-
ment devised a training programme on eco-design and energy 
labeling regulations to cover both HQ staff (training of train-
ers) and market inspectors, totaling 300 people. MoSIT also 
needed market surveillance programme management training 
for delivery of the Proactive Market Surveillance Plan (PMSP) 
developed under MTEEA (as detailed below) and for the con-
tinued delivery of market surveillance after 2014 (Evans 2012c). 
Securing the Ministry’s co-operation past 2014 is a major result 
for the MTEEA Project. 

In collaboration with the National Measurement Office 
(NMO), the market surveillance authority in the UK for EU 
eco-design and energy labelling directives, a two-stage train-
ing programme was designed and implemented for MoSIT HQ 
staff:

• Stage  I: Environmental Impact, Development of Market 
Surveillance Programmes, Enforcement Actions, Monitor-
ing and Measuring Achievement of the Market Surveillance 
Programme.

• Stage II: Follow-up of Progress of MoSIT’s Market Surveil-
lance Programme.

Results
With this training, MoSIT were able to manage the PMSP in 
co-operation with the MTEEA Project Management Unit and 
to better restructure their market surveillance organization us-
ing the outcomes of the training.

Proactive	Market	Surveillance	Plan
Previously, MoSIT’s annual market surveillance programmes 
focused on product safety. Previous energy labelling surveil-
lance focused only on the presence of labels, with only hold 
lamps undergoing any performance and verification testing. 
The MTEEA project ensured, with the help of an Interna-
tional Consultant, that a comprehensive product testing pro-
gramme was developed – to be implemented in two stages 
in two years (2013–2014) – covering all products included 
within the scope of the Project (Evans 2012b) i.e. refrigera-
tion, laundry, dishwashing, electric ovens, air conditioners 
and televisions. 

STAGE I (2013): Establishing the baseline. This first stage 
of the product testing programme is intended to provide an 
overall picture of the level of compliance of the marketplace 
for MoSIT. This seeks to help better design their future mar-
ket surveillance programmes to decide on hot spots, product 
groups, country of origin, manufacturers, brands and models 
to be focus on. The testing programme is designed to cover as 

table	1.	transposition	of	eu	eco-design	and	energy	labeling	regulations	into	turkish	Law.

Regulations Published in 
2009/125/EC Framework Eco-design Directive October 2010 

• 642/2009 – Televisions September 2011 
• 643/2009 – Refrigerating appliances September 2011 
• 1015/2010 – Washing Machines September 2011 
• 1016/2010 – Dishwashers September 2011 
• 206/2012 – Air Conditioners FINAL DRAFT 
• 1275/2008 – Standby/Off August 2011 
• 107/2009 – Simple Set Top Boxes August 2011 
• 244/2009 – Non-directional household lamps August 2011 
• 245/2009 – Tertiary lighting August 2011 
• 278/2009 – External Power Supplies August 2011 
• 641/2009 – Circulators September 2011 

2010/30/EU Framework Labelling Directive(*) December 2011 
• 2002/40/EC – Electric Ovens February 2003 
• 1060/2010 – Refrigerators June 2012 

• 1061/2010 – Washing Machines June 2012 
• 1059/2010 – Dishwashers June 2012 
• 1062/2010 – TV June 2012 
• 626/2011 – Air conditioners FINAL DRAFT 
• 392/2012 – Tumble Driers FINAL DRAFT 

 
(*) Former labeling regulations were repealed as new version labeling regulations are put into force.
(**) Those transposed under the MTEEA Project are shaded in grey.
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many brands and models as possible under the budgetary lim-
its of the MTEEA Project.

STAGE II (2014): Measuring the change in the level of compli-
ance. This second stage of the testing programme is intended to 
enable the MTEEA Project Management and MoSIT to meas-
ure to what extent the MTEEA Project activities are successful 
in increasing the level of compliance of the marketplace.

Results
This PMSP is considered another key output of MTEEA 
Project. For the first time, a market screening programme has 
been prepared and will be delivered by MoSIT to check com-
pliance with EU eco-design and energy labeling regulations.

enhancing	testing	capacity
Success of a market surveillance programme is dependent on 
equipped and competent training facilities and personnel. Cur-
rently, the Turkish Standards Institute (TSE) is the testing body 
authorized by MoSIT in Turkey for testing of products subject 
to product regulations under the responsibility of MoSIT. As far 
as eco-design and energy labeling regulations are concerned, 
however, TSE has limited testing capacity for some products 
(refrigeration, electric ovens, TVs) and no testing capacity for 
some other products (laundry and dishwashing, air condition-

ers). Therefore, a capacity building programme was initiated by 
the MTEEA Project to undertake a laboratory inventory within 
Turkey, to devise a laboratory investment programme and to 
train laboratory staff

Laboratory	Inventory
The objective was to establish an inventory of testing facili-
ties in Turkey (both private and public) for testing of products 
against eco-design and energy labeling regulations. Table  2 
displays the results of this exercise (Evans 2012a). As a result 
of this inventory, a 4-option strategic proposal was offered to 
MoSIT for upgrading the testing facilities in Turkey (Table 3)..

Having considered these four strategic options, MoSIT 
decided to begin by adopting a version of Option 4, with the 
addition of investing in air conditioner test facilities, thereaf-
ter to continue to invest in further test facilities, in a phased 
programme over a further 2 years, to arrive at Option 2. Upon 
this decision the MTEEA project proceeded with developing a 
Laboratory Investment Plan for TSE.

Laboratory	Investment	Plan
The plan covered investment for testing of laundry and dish-
washing products and air conditioners to EU eco-design 
and energy labeling requirements and included provision of 

Product Can these be currently tested in Turkey? 
Domestic fridge, freezers and similar Yes at TSE 
Domestic washing machines Only in manufacturer-owned facilities 
Domestic dishwashers Only in manufacturer-owned facilities 
Domestic tumble driers Only in manufacturer-owned facilities 
Electric ovens Yes at TSE (limited) 
Air conditioners Only in manufacturer-owned facilities 
TVs Yes at TSE (limited) 
 

Option Advantage Disadvantage 
Option 1: Test all (future) Energy Labelling and 
Eco-design products in Turkey at a University or 
other independent site. 

Builds skill base and product 
knowledge in research capable 
centres within Turkey. 

Very high (€millions) investment 
cost. High training and staff 
familiarisation cost. 

Option 2: Test all (future) Energy Labelling and 
Eco-design products in Turkey at TSE. 
 

Uses and builds testing expertise 
within Turkey’s current testing 
centre. 

High (€million+) investment cost 
(though some/all investment could 
possibly be made by TSE). 

Option 3: Test all (future) Energy Labelling and 
Eco-design products in Turkey at TSE (where 
TSE has facilities) and at manufacturers’ 
laboratories in Turkey using TSE staff. 
 

Uses and builds testing expertise 
within Turkey’s current testing 
centre, minimises investment 
costs. 

Access to manufacturers’ 
laboratories may be restricted and 
require advanced booking. 

Option 4: Test those products at TSE where they 
already have facilities. Test all other products at a 
suitably qualified laboratory elsewhere in the EU. 

No investment costs, access to a 
competitive market for the supply 
of testing services. 

Minor. Need to set up suitable 
administrative procedure. Some 
difficulties associated with arranging 
the witnessing of testing. Note: 
several EU Member States use this 
option. 
 

 

table	3.	Strategic	options	for	upgrading	testing	Facilities	in	turkey.

table	2.	testing	Facilities	in	turkey	–	capacities	and	gaps.
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training of testing staff of TSE. The plan was also shared with 
TURKBESD, and a very valuable collaboration was established 
to finalize the list of equipment and costs. Turkish appliance 
manufacturers have excellent testing facilities and expertise 
regarding eco-design and energy labeling testing of products. 
As a result of discussions with MoSIT and TSE, the Turkish 
government decided to develop air conditioner testing facili-
ties at TSE. TSE delivered their commitment to make the nec-
essary investment for developing testing facilities for energy 
efficiency testing of wet products and air conditioners in 2013 
and to be ready for testing in 2014. This will be an important 
step in Turkey, facilitated by the MTEEA Project, to remove 
the gap in testing facilities which has been under discussion for 
nearly 10 years. For the product groups which can already be 
tested by TSE (i.e. cold products, electric ovens, TVs) the list 
of testing equipment already available within TSE were also re-
viewed by working groups for each product group, where TSE, 
TURKBESD members and MoSIT are represented, to identify 
missing or outdated testing equipment, improper setup (if any) 
and provide TSE with full testing capacity by bringing their 
laboratories proper operating condition.

training	of	testing	Staff
As part of the Laboratory Investment Plan, analysis was carried 
out with TSE with the help of an International Consultant to 
identify the training needs of TSE testing staff. Considering 
the results of this, a training programme was developed for 
TSE testing staff including mutual laboratory visits, theoretical 
standard training, practical training at manufacturers’ labora-
tories and training at EU laboratories accredited to EN 17025. 
This training programme has already been initiated and is ex-
pected to be completed in 2013. 

PubLIc	AwAreneSS	rAISIng
An indispensable component of the intended market transfor-
mation is an awareness raising programme; regulatory efforts 
on their own will not suffice. Therefore, the partnership profile 
of MTEEA was structured during the development phase of 
the project such that both governmental institutions and the 
private sector were involved (see Box 1).

consumer	Survey
The first step in raising consumer awareness is to identify to 
what extent consumers are aware of energy efficiency, how 
energy efficiency of appliances affects their purchasing deci-
sions, whether they are aware of energy labeling and whether 
they correctly relate energy consumption by appliances with 
climate change. Therefore a consumer survey was designed 
and implemented to identify a baseline for the level of aware-
ness of consumers about these issues and to help design the 
awareness raising campaign. The Consumer Survey Report 
(Akademia 2012) published in June 2012, identified the fol-
lowing trends:

• Females are more aware than males about energy efficiency 
in both rural and urban settlements;

• About 56 of the Turkish population claim awareness of en-
ergy labelling; 

• The level of awareness about climate change is relatively 
high but the impacts by householders on climate change by 
for example purchasing in-efficient home appliances could 
not be positively correlated;

• Financial support mechanisms are necessary to accelerate 
the phase-out of old and inefficient appliances.

box	1.	Partners	of	the	MteeA	project.

Project	Partners
Ministry of Energy and Natural  
Resources, DG for Renewable 
Energy

Ministry of Science Industry and 
Technology

Turkish White Goods Manufacturers’ 
Association (TURKBESD)

Arçelik A.Ş

Global Environment Facility (GEF)

United Nations Development  
Programme (UNDP)

role
Executing Agency – Main organization responsi-
ble for formulation and implementation of general 
energy policies

Organization in charge of transposing the S&L 
related EU regulations to Turkish legislation as 
well as of related market surveillance to check 
compliance with the adopted regulations

Industrial Association representing Turkish appli-
ance manufacturers

A reputable Turkish appliance manufacturer 

Funding climate change mitigation and adapta-
tion projects in developing countries

Implementing Partner – Responsible for Project 
implementation
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This consumer survey will be repeated after the public aware-
ness raising campaign to identify to what extent the level of 
awareness has been increased as a result of the activities under 
the MTEEA Project.

A project website has also been designed and launched to 
promote the project and project objectives (Figure 3).

training	of	Sales	Staff	on	energy	Labeling	and	Sales	techniques	
The consumer awareness survey also noted that most of the 
Turkish people buy appliances after they physically see and 
check them at stores. The survey found that only 2–2.5 % of 
them were informed of the energy efficiency aspects by sales-
persons in-store. This led MTEEA to design and deliver a train-
ing programme for sales staff covering the responsibilities of 
suppliers and dealers under the energy labelling regulations, 
about the information contained on the energy label and about 
sales techniques to highlight the energy efficiency properties 
of appliances. This training programme has been delivered in 
two phases:

• PHASE I: This training targeted the salespersons of 
TURKBESD members as well as department stores who 
directly communicate with customers. It was delivered to a 
pilot group of 40 salespersons attended from stores of Arçe-
lik and other TURKBESD members such as BSH, Vestel and 
Indesit as well as department stores like Metro, Real and 
Teknosa.

• PHASE II: This training targeted 30 staff working in mar-
keting and sales departments of TURKBESD members and 
prepared training documents and delivered sales training 
techniques to store salespersons to increase the profile of 
energy efficiency aspects in their training curricula. 

Training attendees benefited from an increased understand-
ing of the contents of the energy label. Turkey has some 
40,000 to 50,000 retail sales staff; unfortunately, given the re-

source constraints of the programme, it was not possible to 
train more staff. 

Public	Awareness	raising	campaign
Based on the results of the consumer awareness survey, a set of 
promotional materials including TV and radio spots, newspa-
per advertisements, cinema spots and internet advertisements 
were produced, broadcasted and published in national media, 
including 6 prominent TV channels and the 4 highest circulat-
ed national newspapers, and on the internet (Figure 4). In ad-
dition, energy label flyers were also printed to be disseminated 
in appliance shops and department stores to inform consumers 
about the symbols and information presented on energy labels 
and to correctly guide them when buying and using appliances 
(“When Buying …”, “When Using …”) (initially 10,000 flyers 
printed and to be printed more as needed).

FInAncIAL	SuPPort	MechAnISMS
Another major component for an accelerated market transfor-
mation programme are financial support mechanisms to en-
courage consumers to take action and purchase more energy 
efficient product. The desire for such mechanisms was also 
identified by the consumer awareness survey. These mecha-
nisms have been implemented in a variety of ways in the past 
across European Member States, although they are now being 
phased out. However, they have yet to be implemented in Tur-
key. Turkey can learn from the previous introduction of these 
programmes across Europe and in particular the demand such 
programmes placed on the end of life processes for recycling 
and re-using component parts of appliances. Unlike the EU, the 
WEEE directive has not been successfully transposed and pub-
lished in Turkey yet, so any policy which promotes accelerated 
replacement of old in-efficient appliances in favour of purchas-
ing new, more efficient appliances, needs to work closely with 
end of use appliance policy. This is a goal which the MTEEA 
project will focus on in the coming year. 

 
 
Figure 3. MTEEA Project website (www.evudp.net).
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Summary	of	results	of	the	MteeA	Project	2010–2012
The results from the MTEEA project to date, include:

• The creation of the country’s first Market Monitoring Sys-
tem, which estimates that the aggregate reduction in elec-
tricity consumption as a result of the project’s activities is 
5.8 TWh by 2014 and nearly 30 TWh by 2020. 

• The transposing 8 eco-design and energy labelling regula-
tions which have then gone on to be published into Turkish 
Law, with a further 3 regulations drafted remaining as yet 
un-published. 

• The training of 300 MoSIT headquarter staff and market 
inspectors on energy labelling and eco-design, with MoSIT 
headquarter staff also benefiting from market surveillance 
programme management training. 

• The establishment for the first time in Turkey of a market 
surveillance programme to check compliance of products 
with energy labelling and eco-design regulations. 

• The creation of an inventory of laboratory product testing 
capacities and gaps, a laboratory investment plan to close 
the gaps and training of laboratory staff. 

	  
	  

	  

	  
Figure 4. Promotional materials.

tv	&	cinema	Spot newspaper	advertisement

Label	Flyers
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the complete evaluation of the project in 2015, it is hoped that 
this market transformation programme could be proposed as 
a positive model for other countries yet to implement market 
transformation of energy efficient appliances.
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• The delivery of a consumer research survey to establish a 
baseline of understanding of the Turkish population to-
wards energy efficiency. 

• The training of a total of 70 sales staff on the contents of the 
energy label and how to profile energy efficiency in selling 
products. 

• The delivering of a consumer awareness raising campaign 
across national media. 

• The independent mid-term evaluation of the MTEEA 
project concluded that the project implementation and 
impacts are SUCCESSFUL, and that the chances of sustain-
ability (i.e. the future – unfunded – lifetime of the activities 
commenced) and replication of the project is LIKELY.

conclusion
The MTEEA Project is a structured market transformation 
programme complete with capacity building for governmen-
tal institutions and awareness raising for both consumers and 
the supply chain which is likely to ensure not only integrated 
energy savings and GHG reductions but also considerable eco-
nomic advantages for Turkey. So far, the project implementa-
tion is slightly beyond its mid-point and project activities have 
been successfully implemented with no or minor delays de-
livering valuable outputs for both governmental institutions 
and appliance industry, and is expected to deliver many other 
concrete and useful outputs relating to market surveillance, 
public awareness raising, financial support mechanisms and 
support to research projects at Turkish universities before it 
is completed by December 2014. Given the positive mid-term 
evaluation of the MTEEA project (UNDP 2012), and pending 




