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We’re many to care about the planet, but 
not so many to consider sufficiency… 
 
Ø  General attitudes towards energy use 

(invisible, affordable, routinized) 

Ø  The ‘dominant social paradigm’ 

Ø  Role models often do not help 
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We’re many to care about the planet, but 
not so many to consider sufficiency… 
 
Ø  General attitudes towards energy use 

(invisible, affordable, routinized) 

Ø  The ‘dominant social paradigm’ 

Ø  Role models often do not help 

Ø  Self-limiting can be seen as regressive, 
stigmatising or compromising on a certain 
idea of comfort 



What can we say about sufficiency doers? 



Ø  Roots in a feeling of ‘too-muchness’ 

Ø  Relates to a life ideal, but not confused with 
frugality 

 
Ø  Not all radicals, and not instant systematic 
 
Ø  Non-linear (from ‘better consumption’ to 

reassessing needs) 
 
Ø  Sensitivity to the perception by others 

What can we say about sufficiency doers? 



Barriers to sufficiency 
 
1.   Perception of comfort and technical context 

2.   Some of the dominant social norms 

3.   Lack of support at high and individual levels 



Sufficiency potentials 

-55% 
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-21% 
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 ≈ efficiency 



Ways to stimulate sufficiency directly 

Ø  Can it be a ‘social innovation’? 



Ways to stimulate sufficiency directly 

Ø  Can it be a ‘social innovation’? 
 

Ø  Social marketing techniques 
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Ø  Can it be a ‘social innovation’? 
 

Ø  Social marketing techniques 

Ø  Communication 
 

ü   Making it exciting, starting reasonable 

ü   Not too prescriptive on moral norms and too 
normative on lifestyles 
ü    Changing the socio-cultural perception of energy-
intensive activities 
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Ways to stimulate sufficiency directly 

Ø  Can it be a ‘social innovation’? 
 

Ø  Social marketing techniques 

Ø  ‘Active communication’ 

Ø  Community-based initiatives 

‘individuals who invent, 
experiment, and cooperate…’ 
on ‘joyful sufficiency’  



Indirect ways 
 
Ø  Changing socio-technical contexts 

Ø  ‘Sufficiency nudges’? 



Indirect ways 

Ø  Changing socio-technical contexts 

Ø  ‘Sufficiency nudges’? 

Ø  Building on non-energy motivations 



Ø  Recognition 

Ø  Overarching policies 

Ø  Targeted regulatory and legal changes 
 

Sufficiency policies 



Ø  Recognition 

Ø  Overarching policies 

Ø  Targeted regulatory and legal changes 

Ø  Direct support to sufficiency behaviours 
and innovations 

Sufficiency policies 



Ø  Sufficiency is a far-reaching concept… 

Ø  More research on the tools and approaches 

Ø  More international cooperation 

Ø  Need for policy awareness 

Conclusions 


