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Falling	out	of	the	race	
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Very	different	racers	
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But	if	they	stay	in…	
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INTERVENTION 



Household engagement 
 
Feedback+  (Sabadie, 2014)  
Practices  (Burchell, Roberta, & Rettie, 2013) 

Group effects  (Fischer, 2008) 

Gamification  (Deterding, Dixon, Khaled, & Nacke, 2011) 

Competition  (Scales et al., 2016) 

Goal setting  (McCalley & Midden, 2002) 

Interaction  (Breukers et al., 2013) 

Social setting  (Kurz et al., 2015) 
 



Set up 

60	houses	in	Massagno	and	Winterthur	
2	separate	game	(each	with	30	houses)	either	
collabora8ve	or	compe88ve	game	
12	weeks	of	electricity	saving	challenges	
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Savings 

-8%	 +3%	



DROP OUTS 



Were	they	different?	(I)	



Were	they	different?	(II)	



Did	they	change?	

*	p<.05;	**	p<.001	



Impacts	
•  Perceived	social	support	

•  Is	the	need	a	chicken	or	an	egg?	
•  Team	vs.	Informa8on	vs.	Virtual	

•  Team-	Start	with	real-life	communi8es	
•  Informa8on-	Mul8-pronged	approach,	8ps,	
challenges,	exis8ng	communica8on	channels	

•  Virtual-	Involve	par8cipants	earlier	in	design,	
capture	interest	during	recruitment,	trigger	
them	when	they	lapse	in	ac8vity	



Social	Power	Project	

www.socialpower.ch	


