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Initiative EnergieEffizienz – Energy Efficiency Pays Off. 
By Steffen Joest 

 

1 The Initiative EnergieEffizienz  - a strong alliance for energy-efficient electricity 
in Germany. 

 

The challenges of energy politics are manifold: security of supply, profitability and environmental 

compatibility. In this context, energy efficiency plays a key role – resources can be preserved, the 

consumer's energy bill decreased, competiveness among companies strengthened and, finally, 

carbon dioxide emissions reduced.  

The national initiative for energy efficiency (Initiative EnergieEffizienz) launched by the Deutsche 

Energie-Agentur GmbH (dena) is both informational and motivational.  

dena is Germany's competence centre for energy efficiency and renewable energies. Its main 

objectives are the rational and thus environmentally friendly production, conversion and use of 

energy, and the development of sustainable energy systems, with a particular emphasis on 

increasing the exploitation of renewable energy sources. To this end it initiates, coordinates and 

implements innovative projects and campaigns at a national and international level, and provides 

information to end consumers. It works with all social groups active in politics and the economy and 

develops strategies for the future supply of energy. 

Addressing end consumers in all sectors, dena's Initiative EnergieEffizienz offers comprehensive 

tools and information which aim to raise awareness of and increase energy efficiency. 

Designed as a public private partnership, the initiative is supported by dena and the energy suppliers 

EnBW, E.ON, RWE and Vattenfall Europe, as well as the Federal Ministry of Economics and 

Technology (BMWi). 
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Active since 2002, the Initiative EnergieEffizienz aims to encourage intelligent purchasing decisions 

and better habits where the use of electricity is concerned with a great variety of products for end 

consumers in private households, industry and production, and the services sector. 

 

Existing potential to save energy in industry and production, in the services sector and public 

institutions and in private households must be tapped rigorously and without any loss of quality. The 

Initiative EnergieEffizienz campaign was established as an umbrella to provide decision makers and 

protagonists in all consumer sectors with information and thus to create a market for energy 

efficiency and increase transparency within the market. With its comprehensive activities, the 

initiative has successfully created a strong network of opinion leaders in politics, industry and 

associations. The highlight each year is the annual Stromeffizienz conference held under the 

patronage of the German Minister for Economics and Technology, which provides the many 

stakeholders with a discussion and networking forum. This year's Stromeffizienz emphasised the 

importance of energy efficiency as an economic factor. More than 300 participants and high-level 

speakers exchanged their knowledge of aspects and trends in the efficient use of electricity.  
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Additionally, three to four expert workshops (technical discussions) on current mechanisms and 

measures for, and trends in the efficient use of electricity are organised every year. 30 to 40 experts 

discussed the following topics in the most recent one-day workshops:  

The next generation of energy-efficient lighting, energy-efficient technologies and approaches in the 

field of ventilation and cooling, increasing dynamic energy efficiency markets, and the way forwards 

in the use of electricity in private households, to mention just a few examples. 

The Initiative is also active when it comes to addressing and informing members of the German and 

the European parliaments. Members of the parliament are invited to a breakfast or dinner debate 

once a year, the last event being held in Brussels in October 2008 in cooperation with EUFORES. 

To complete its activities, all of the initiative's products and tools can be accessed on its German-

language website www.initiative-energieeffizienz.de, which functions as a portal for tips and facts on 

the efficient use of energy in all sectors. 
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2 The Initiative EnergieEffizienz  - energy efficiency in private households. 

A private household can quite easily save up to a quarter of its energy consumption without any loss 

of comfort simply by using modern, energy-efficient appliances in a smart way. 

Providing background information in information brochures and leaflets with tips for consumers on 

the purchase of energy-efficient equipment and lamps and their intelligent usage, detailed facts and 

comprehensive advice on energy efficiency, and information materials such as calculation disks for 

energy-efficient lighting and white goods, the initiative encourages the end consumer to use 

electricity more efficiently. The German-language website www.stromeffizienz.de is the central 

information platform for private end consumers, offering selection tools for large household 

appliances, sample calculations, lists of top appliances, and databases of the most efficient 

appliances currently available on the market. 
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The initiative cooperates closely with retailers, consumer advice centres and consulting institutions. 

The nationwide network covers more than 8,500 electric and electronic retailers, department stores, 

do-it-your-self stores and discounters, as well as 1,500 centres and institutions. The activities of the 

campaign are supported by information days and promotional activities in stores such as IKEA or 

MediaMarkt carried out by regional project partners. An interactive exhibition on energy efficiency is 

available for hire for use in shopping malls or at fairs. 

 

A further approach is the provision of qualified energy savings consultations at home or at the point 

of sale, a service which is backed up by special guides and interactive calculation tools. This 

professional advice helps consumers to recognise ways of saving electricity. enabling them to take 

action and strengthening the demand for the most energy-efficient products. A special focus on 

young people rounds off the initiative's approach to all target groups. Special materials for schools 

are provided and competitions are run which encourage school pupils to use energy more efficiently. 

The most recent example is the CO2nnection film contest for pupils aged 12-18, in which short films 
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on energy saving can be submitted via the online platform YouTube. Winners will receive energy-

efficient notebooks and camcorders. 

All of the Initiative EnergieEffizienz private household activities are accompanied by continuous and 

intensive press and media work. The communication activities include press releases with tips on 

saving energy, articles in professional journals and cooperation with selected magazines. Around 

14,250 articles were published in newspapers and magazines or broadcast on TV and radio between 

October 2002 to August 2009. 

 

3 The Initiative EnergieEffizienz  - energy efficiency in industry and production. 

In many areas of production, costs and energy consumption can be reduced by up to 50%. This arm 

of the initiative is aimed primarily at small and medium-sized enterprises, offering information on the 

realisation of measures and ways of increasing energy efficiency. The initiative's tools and materials 

were devised for decision makers at all relevant corporate levels. Outstanding projects for the 

efficient use of energy in industry and production are awarded the status of 'reference project' and 

can be viewed in a best practice database at the initiative's German-language website 

www.industrie-energieeffizienz.de. Additionally, fact sheets on these reference projects are produced 

in electronic and paper form for distribution and promotion at events, conferences and trade fairs. 

Information on the reference projects is also communicated through the press to ensure that other 

enterprises are informed of these outstanding projects and third parties given ideas on how to realise 

an energy-efficient project with a particular technology or within a certain industry. 
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Another focus of the campaign is on the optimisation of interdisciplinary technologies such as 

pumping, compressed air, cooling and ventilation technologies. The brochure “Successful Record for 

Pump Systems: Energy Efficiency Pays Off.“ presents successful examples for the increase of 

energy efficiency in companies. The average energy saving potential is as high as 30% per 

company, and 70 consultancies have been carried out so far. The majority of the companies could 

save between EUR 2,500 and 5,000 each year (assuming an electricity tariff of 10 cents per kWh).  

Enterprises in industry and production implementing outstanding energy saving measures are also 

invited to participate in the international Energy Efficiency Award. The Award was first introduced in 

2007 to single out energy efficiency pioneers. The prizewinning projects demonstrate just how 

effective energy efficiency measures can be in industry and production. The competition entries are 
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assessed by a competent jury on the basis of their energy savings, environmental impact, economic 

viability, transferability to other companies and the degree of innovation. Prizes worth EUR 30,000 

are awarded to the winners during the WORLD ENERGY DIALOGUE at the HANNOVER MESSE. 

In 2009, the following enterprises received the award: 

− 1st prize: ebm-papst Mulfingen KG und Co. (construction of a new, energy-efficient 

production plant in Hollenbach)  

− 2nd prize: Brauerei Bosch GmbH und Co. (use of a new and energy-efficient boiling 

process for brewing beer)  

− 3rd prize: Evonik Industries AG (innovative efficiency measures within the scope of a 

company-wide energy management plan) 

 

The newest of these comprehensive information and service products is a handbook on operational 

energy management and an accompanying web special. Both products address all levels of energy 

management decision makers: executives, controllers, production specialists and energy managers. 

The handbook shows how effective energy management can be implemented in business and each 

chapter includes precise steps for the corresponding actions. Successful examples show how 
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energy management can be implemented in companies. The web special uses testimonials to 

highlight the different facets and advantages of an energy management system. 

With its varied portfolio, the initiative for industry and production functions as a gateway for energy 

service providers, consultants and planners, helping to develop the market for energy efficiency. 

 

4 The Initiative EnergieEffizienz  - energy efficiency in the services sector and 
public institutions. 

The campaign for the services sector and public institutions initiated by the Initiative EnergieEffizienz 

provides decision makers with practical information on how to lower operating costs in offices, public 

organisations and service enterprises on a permanent basis.  The initiative brings consultants and 

the producers of efficient solutions together with end users in the institutions.  

75% of the energy costs in data processing centres can be saved by using efficient equipment and a 

modern cooling and ventilation system. A special guide shows the energy saving potential and 

discusses concrete measures.  

Another critical aspect in the saving of energy in the services sector and institutions is the 

encouragement of energy-efficient end user behaviour. Brochures, posters, placards, postcards and 

stickers on ICT, lighting and ventilation can be used to make employees aware of energy efficiency, 

and energy costs can be reduced with little effort. The materials can be used for special promotion 

days in the institutions. 
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The amount of office equipment run on electricity is growing continuously in the services sector. Not 

only its use by the employees, but also the intelligent procurement of the equipment is therefore 

crucial. Consumption levels differ enormously from machine to machine and it is therefore worth 

checking energy efficiency before deciding to purchase. The most efficient machines can quickly be 

identified on the basis of individual requirements with the online selection tool 'Office TopTen'. This 

database provides not only the top ten appliances for each category, but also functions as a general 

database for the procurement process. Additional tools and functions assist the purchaser in the 

tender process. 

 

Comprehensive information on the procurement process can be found in the purchasing guide 

"Energieeffiziente Bürogeräte professionell beschaffen.”, which can be downloaded free of charge 
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from www.energieeffizienz-im-service.de. Seminars and training on the procurement of energy-

efficient devices round off the initiative's procurement products. 

 

 

The campaign's portfolio is vast, and also covers energy-efficient lighting in offices. Up to 75% of the 

cost of lighting could be saved if obsolete lighting was replaced with modern systems. The initiative's 

website and its information brochures list valuable solutions for successful modernisation. Online 

databases help the end user to find lighting consultants close to home.  

Energy-efficient ventilation and air-conditioning is another area in which energy can be saved in the 

services sector, especially as around two-thirds of non-residential buildings are equipped with such 

systems. The initiative estimates that up to 40% of the cost of energy could be saved by using 

modern technologies and by planning and using systems to their full potential.  
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5 Evaluations made by the Initiative EnergieEffizienz and their findings. 

The above are examples of just a few of the various activities and products of the Initiative 

EnergieEffizienz and its campaigns. The materials provided and the initiative's portfolio are 

continuously evolving to meet the demands of the end consumer in all sectors and to pursue the 

goal of creating a market for energy efficiency. 

In addition, the activities and the impact of the Initiative EnergieEffizienz are continuously evaluated 

and measured. Web and media statistics are assessed on a monthly basis. In August 2009, 2,783 

articles had appeared since the beginning of the year in daily papers, magazines, online and 

broadcasting media with a total circulation of 181,146,229 million. 
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The number of visitors to the websites of the Initiative EnergieEffizienz emphasises just how great an 

interest is shown in the topic of energy efficiency, and the demand for information: 1,103,253 visits 

and 5,878,479 page impressions were recorded between January and September 2009. 
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A biannual report on the activities and key figures of the initiative campaigns is published in German 

on www.initiative-energieeffizienz.de in order to increase transparency. In addition, dena defines 

annual operational goals, and each campaign defines project goals which are monitored on a three-

monthly basis. This routine ensures that the output of the campaigns is of a high quality and 

facilitates appropriate and timely action if a goal should not be achieved. 

The representative annual survey conducted by the campaign for private households examines the 

attitude, mindset and level of knowledge regarding the efficient use of electricity in private 

households. First conducted in 2003, the annual results are compared and carefully analysed. The 

focus of the survey lies on the buying behaviour of the relevant end consumers in the field of lighting, 

household appliances, ICT and consumer electronics and on the way they use the corresponding 

appliances. The survey has shown, for example, that a special line of communication is needed to 

address consumers under the age of 19. On the other hand, 64% of the people questioned in 2008 

had taken action to save energy in their household. In 2005, this figure was only 49%. 
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56% of these end users say they primarily save energy by using energy-efficient lamps and paying 

more attention to the stand-by function on their appliances. The percentage of consumers using 

energy-saving lamps (ESL) has also increased steadily over the last four years: 

 

  
 
On the basis of these annual findings, the campaign focuses its activities on the “low interest” aspect 

of energy efficiency. The campaign's impact underlines the success of this approach. The change in 

public awareness and attitudes between 2002 and 2008 (according to a survey carried out by forsa) 

is significant: recognition of the EU Energy Label, for instance, has increased by 14%, the use of 

switched extension leads by 22%, appreciation of the cost-saving aspect of compact fluorescent 

lamps (CFL) by 11%, knowledge of the many varieties of CFL by 25% and the  

implementation of energy saving measures by 15%. 

The campaign for industry and production also carries out surveys, but on a less regular basis. 

However, the central findings of such surveys are used to define new products such as the guide to 

energy management and meeting the needs of end consumers. The survey of 500 enterprises 
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conducted at the end of 2008 clearly showed that the majority of enterprises have carried out energy 

saving measures or are planning to do so: 
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The survey also noted that most decision makers in charge of energy management in an SME are 

more likely to drawn on (external) consultants and service providers than on internal sources. 

However, a quarter of the companies call upon their own employees and internal knowledge. 

Seminars, conferences and brochures are hardly used at present, and the initiative would like to 

close this gap with its many products and services. 

With its many years of experience, the Initiative EnergieEffizienz has been able to develop a 

profound knowledge of useful mechanisms and strategies to increase awareness of the importance 

of energy efficiency among end users in all sectors. The initiative has established itself as a major 

point of contact for information and tools supporting an increase in energy efficiency and thus the 

development of the market for energy efficiency. 

 

 

 

 


